EFInA: Did You Know Series

EFInA Access to Financial Services in Nigeria 2014 survey
Key Findings: Mobile Money



@ EFINA Mobile Phone Ownership

[Cnhancing Financial Innovation & Access

=  57.9 million adults (62.8% of the adult population) own mobile phones
"  68.4% of the adult male population compared to 58.0% of the adult female population own a mobile phone
= 82.4% of adults in urban areas compared to 51.7% of those in the rural areas own a mobile phone

Urban

Rural

Total

B Own a mobile phone H Don’t own a mobile phone
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\@) FFInA Awareness of/Source of Information for Mobile Money

[Cnhancing Financial Innovation & Access

= 11.9 million adults (12.7% of the adult population) are aware of mobile money of which 7.1 million are
men and 4.8 million are women

= Of those who are aware of mobile money, the top source of information on mobile money for men is the
TV, but for women is family/friends

Awareness of mobile money Sources of Information by Gender

(% of adults who are aware of mobile money)

o 36.8%
% of total adults reevson |
36.1%
Family/friends 35.0%
39.1%
Radio 30.8%
24.9%
Bank 25.2%
17.0%
SMS 17.2%
11.1%
Newspaper 15.9%
10.2%
8.3%
Internet 10.3%

5.3%

I

H Total ®m Male Female
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@ FFINnA Awareness of Mobile Money Operators

[Cnhancing Financial Innovation & Access

= |nterms of awareness, GTBank (GT Mobile Money) had the most first mentions
"  67.3% of those that are aware of mobile money don’t know or cannot remember any mobile

money operator

% of adults who are aware of mobile money

GT Bank (GT Mobile Money) 7.1%
Priday System (Firstmonie) 4.7%
Access Bank (Access Mobile) 3.9%

Pagatech 2.8%

Zenith Bank (Eazymoney) 2.2%
Ecobank (Ecobank Mobile Money) 1.7%
Fidelity Bank (Quick-Pay) 1.4%
Etranzact (Pocketmoni) 1.1%

Don't know 67.3%

Source: EFINA Access to Financial Services in Nigeria 2014 survey
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@ EFINA Mobile Money Users’ Experience

[Cnhancing Financial Innovation & Access

= Although 11.9m adults are aware of mobile money, only 0.8 million adults (0.8% of the adult
population) use mobile money services
=  Of the 0.8m mobile money users - 0.5m are registered and 0.3m are not registered

Users’ experience with mobile money How registered users signed up for mobile money

% of adults who are aware of mobile money
% of registered mobile money users

You are a registered mobile
money user

4.0%

At your bank branch 51.7%

You use mobile money
services but you are not 2.3%

registered Through your phone 38.7%

You have used it before but

0,
not anymore 2.8% At an agent

You have never used mobile
money

Through the internet
90.9%
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@ FFInA Demographic Profile of Mobile Money Users

[Cnhancing Financial Innovation & Access

= Of the 0.8 million adults who use mobile money, 67.3% are male, 33.9% are aged between 18 to 25 years
71.9% are educated up to tertiary level, and 33.3% have a monthly income of over N40,000

% of mobile money users 56+
46-55
naer 3.7% A
Gender Jears 6 Age
8.9%
18-25 years
33.9%
34 - 45 years
26.3%
Education Monthly income

No education
2.5% Primary
5.1%

Tertiary
71.9%

No income
8.7%

Refused/don't
know
17.3%

N40,001+
33.3%

N20,001 -
N40,000
17.9%

Source: EFInA Access to Financial Services in Nigeria 2014 survey | 6



@ EFINA Drivers/Influencers for Mobile Money Users

[Cnhancing Financial Innovation & Access

What encouraged you to start using mobile money?

% of registered mobile money users

To conduct fast transactions

For sake of ease

Family/friend are using mobile
money

To conduct safe transactions

To store/save money

Just to try or test mobile money

To pay bills

13.3%

11.7%

4.1%

26.4%

48.7%

39.7%

30.5%

Why did you choose this mobile money operator?

% of registered mohile money users
Availability of service 56.5%

Family or friend use this
operator

Trust/reliability of operator

It is a bank requirement - 23.4%

This operator has a wide
agent network

The agent chose for me

Lowest airtime cost ' 7.3%

Source: EFInA Access to Financial Services in Nigeria 2014 survey




@ FFINnA Usage of Mobile Money

[Cnhancing Financial Innovation & Access

=  Amongst the 0.8m mobile money users (registered and unregistered) - the mobile money service most
frequently used and the first transaction conducted using mobile money is a airtime purchase

47.3%
Airtime purchases 42.1%

37.5%
24.6%
Paying for goods or services 8.8%
7.7%
23.7%
Receiving money 14.4%
18.3%
22.2%
Sending money 20.2%
19.1%

20.0%
Paying bills
Receiving payments from customers

H Currently Use B Most Often Used First Transaction
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@ FFInA Proximity to a Mobile Money Agent

[Cnhancing Financial Innovation & Access

= 1.8 million adults (15.5% of those that are aware of mobile money) know the location of
their nearest mobile money agent

Travel time for those who are aware of the location of their nearest mobile

money agent
18.2% 35.9 % 24
Don't
Know, Less than 5 5to 15 16 to 30 More than
84.5% minutes minutes minutes 30 minutes

Source: EFINA Access to Financial Services in Nigeria 2014 survey




@ FFINnA Usage of Mobile Money Agents

[Cnhancing Financial Innovation & Access

=  Only 0.2 million adults (19.6% of mobile money users) conducted transactions through mobile money agents

Transactions conducted through mobile money agents

% of adults that use mobile money agents

Cash-in/deposits 26.0%

Registration | 24.5%
cash-out/withdrawals || NG 15.2%
Receiving money [[INNEGEEEEEEE 15.9%
Paying bills | 13.3%
sending money |GG 12.8%
Buying airtime |GGG s8.1%

Buying insurance _ 2.9%

Source: EFInA Access to Financial Services in Nigeria 2014 survey |
10



@ FFINnA Previous Users of Mobile Money

[Cnhancing Financial Innovation & Access

= 0.3 million adults (2.8% of those that are aware of mobile money) previously used mobile
money
= The top 3 reasons for having stopped using mobile money are : “don’t need it”, “too

complicated” and “fluctuating network” ) )
% of lapsed mobile money users that are aware of mobile money

Have no need for it 14.2%
Too complicated 12.5%
Fluctuating network 10.6%
Do not understand it 7.1%
No agent close to home 7.0%
Family/friend don’t use mobile money 6.3%
Lost phone 5.9%
Tedious process to resolve complaints/issues 3.6%

Too costly 2.6%

Not safe/Do not trust it 1.6%

Don't know/no reason 14.3%
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@ FFInA Non-Users of Mobile Money

[Cnhancing Financial Innovation & Access

= 10.8 million adults (90.9% of those that are aware of mobile money) have never used mobile

money

= The top reason for never having used mobile money is that there are other ways for doing the

same transaction

% of adults that have never used mobile money that are aware of mobile money

Use other ways to do the same transactions

Do not trust it

It is not easy to use

Services needed are not available on mobile money

It is expensive

No reason

B .
B -

Source: EFINA Access to Financial Services in Nigeria 2014 survey
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@ FFInA Factors that Will Encourage the Uptake of Mobile Money

[Cnhancing Financial Innovation & Access

= 36.1 million adults (previous users and non-users) can be encouraged to use mobile money
= The top factor that would encourage them is understanding how mobile money works

% of adults who say they can be encouraged to use mobile money

When | understand how mobile money works _ 82.3%
When | feel it is safe to send,receive money or pay
bills using my mobile phone
When many people are using mobile money - 23.1%
When there is an agent close to me - 21.1%

When there is an agent close to my recipient - 10.9%
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@ FFInA Potential Demand for Mobile Money

[Cnhancing Financial Innovation & Access

=  Of the 36.1 million adults that can be encouraged to use mobile money — 19.1 million are men

and 17.0 million are women
% of adults that can be encouraged to use mobile money

71.5%
School fees 70.3%
72.7%
. 56.4%
Paying for transport 56.8%
55.9%
. . 52.6%
Hospital bills 52.6%
52.6%
. . . 38.7%
Buying airline tickets 41.0%
36.2%
. . 30.7%
Paying hotel bills 33.7%
27.4%
. . 24.9%
Paying government taxes/levies 27.2%
22.2%
. . 20.7%
International remittances 21.2%
20.1%
19.6%
Loan payments 20.0%
19.0%
. 16.7%
Loan disbursements 17.0%
16.4%
.. . 16.6%
Receiving pension 18.3%

H Total m Male Female
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